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The OCR A Level in Media Studies aims to provide students with a comprehensive understanding of the 
media’s role in society. It encourages critical engagement with a diverse range of media products, fostering 
analytical skills through the study of media language, representation, industries, and audiences. 

Students will explore the dynamic relationship between media and its social, cultural, economic, political, 
and historical contexts. The course also emphasises the development of practical skills, enabling students to 
create their own media products, thereby applying theoretical knowledge in a practical context. This holistic 
approach prepares students for further study and careers in media-related fields.

•	 A laptop (ideally a MacBook Air/Pro) with a minimum of 8GB RAM, capable of running Adobe Suite 
(Photoshop and InDesign), and equipped with full Windows or macOS software is required. A 
Chromebook will not suffice. 

Note: we have a limited amount of Macbooks that we can loan out for the duration of the NEA. 

Optional 
•	 SD Card: 128GB Extreme PRO SDXC (V90), with a write speed of up to 300 MB/s
•	 My Revision Notes: OCR A Level Media Studies Second Edition

Year 12

Students focus on Media Messages (70 marks), a two-hour paper that examines how media producers 
construct messages in various print and audio-visual forms. The synoptic study centres on newspapers, 
analysing how the industry has adapted to the digital age, with The Guardian and The Daily Mail as case 
studies. Students will also study The Big Issue magazine, explore three key adverts (River Island, Dove, 
Shelter), and compare two music videos: Titanium by David Guetta and Stop Where You Are by Corinne 
Bailey Rae. 

Additionally, students complete the NEA: Making Media coursework (30%) by creating a media product, such 
as a magazine or music video, along with a website and social media elements.

Year 13

Students move on to Evolving Media (70 marks), another two-hour paper that provides an in-depth 
exploration of the media industry, focusing on its evolution and change. This includes the synoptic area of 
long form television drama, where students take a comparative approach to Stranger Things and Money 
Heist. They also explore three additional industries: BBC Radio 1 Breakfast Show in the radio sector; the 
film industry, with a focus on Disney’s transformation over the last 100 years (from Snow White to Marvel’s 
Shang-Chi); and video games, analysing Animal Crossing: New Horizons as a highly profitable medium.

Grade 5 in both GCSE English Language and GCSE English Literature

Media Studies


